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Matthew C. Wisla
Vice President of Communications
American Chamber of Commerce - China

Matthew Wisla is the Vice President of Communications for the American Chamber of Commerce in the People’s
Republic of China (AmCham-China) where he is responsible for the organization’s communications and branding.
AmCham-China is the largest Beijing-based foreign business association and is a non-profit, non-partisan
organization representing the interests of more than 2,800 US companies and individuals doing business
throughout China. Matthew Wisla’s focus includes communications with AmCham-China members as well as the
media and trough the organization’s website and magazine, China Brief.

He has 18 years of experience as a strategic communications counselor focusing on corporate communications,
and business-to-business and consumer marketing. He joined the corporate reputation management group in
Fleishman-Hillard’s St. Louis headquarters office in 2000, transferring to the Beijing, China office in 2004. He led
the Corporate and Government Affairs team and focused on branding, public affairs and corporate reputation
management for a range of international clients, including Caterpillar, ArcelorMittal, and Emerson.

As a member of the AmCham-China he was co-chairman of the Marketing, Advertising and Public Relations
Forum.

Before joining Fleishman-Hillard, he provided strategic public relations counsel to a wide range of clients at three
full-service Midwestern agencies. His activities focused primarily on corporate reputation management, product
marketing, employee communications, and developing interactive Web sites. His work has been recognized by
the Asia Pacific Public Relations Society and the Public Relations Society of America (PRSA).

His career began at the Irving-Cloud Publishing Company in Skokie, lllinois, where he worked as an associate
editor of two national trade magazines.

Mr. Wisla earned a bachelor’s degree in journalism with a minor in biology from Marquette University.
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