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SPEAKER PROFILE

Steve Garton
Executive Director, Media
Synovate Ltd.

Steve Garton has 37 years of experience working on the client, advertising agency, media owner and market
research sides of the business, based in the UK, Australasia, and Asia Pacific. He has developed entirely
new services for sectors such as the Internet, and built multi-regional surveys such as PAX, the currency for
upscale audiences in Asia Pacific, Middle East and beyond.

He is particularly focused on the discovery of new insights into the relationship between media and its
audiences, and how digital technology will influence the future of advertising.

Steve is a frequent public speaker at major international events and holds an MA at Oxford University.
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